
 

 

 

You will learn about: 

• Performance management 
for digital channels  

• Clickstream data  

• Testing strategy  

• The digital marketing funnel 

About this short course 

As a digital marketer you cannot just create an online marketing campaign and then 
neglect to monitor it. The key to digital marketing success is to improve the 
performance of your campaigns and online assets over time.  
 
To do business effectively on the Web, you need to continually refine and optimise 
your digital marketing strategy, site navigation, and page content. You also need to 
understand how your strategy is performing. Digital analytics provides the tools for 
gathering this information and benchmarking the effects.  
 
Web analytics is the measurement, collection, analysis and reporting of Internet 
data, with the purposes of understanding and optimising web usage. It’s a tool that 
can tell you what a visitor does on your website or mobile app. Digital marketers 
make use of web analytics to review traffic volume, online reach surveys and a host 
of other key performance areas of their campaigns. There are many different 
techniques that can be used to assess and improve the contribution of digital 
marketing to an organisation’s objectives.  
 
It is important for digital marketers to keep testing their online campaigns and 
activities. What works today may not work tomorrow, and what worked yesterday 
may work again. Accurate tests can make a huge difference to an organisation’s 
bottom line.  
 
Using controlled tests and gathering empirical data, will allow you to figure out 
exactly what approach, design, copy and marketing strategies work best for the 
company and their product or service. Without undertaking some form of testing, 
an organisation cannot successfully improve on its performance. It helps identify 
what works and what doesn’t and provides evidence to back it up.  
Digital marketers often use testing to improve performance at different stages of 
the digital marketing funnel. The digital marketing funnel has a series of steps 
designed to guide visitors toward a buying decision. The steps are composed of 
marketing assets that do the work of selling, like landing pages and emailers. The 
funnel serves as a visualisation for understanding the process of turning leads into 
customers. 

Price: R950 
including VAT 

 


